
Avesta Group is an international 
planner and operator that  
caters for the culture and  

leisure industries.
 

Avesta Group has a clear vocation: 
to connect culture and people in 

a sustainable manner by planning 
unique experiences and operating 

world class facilities.
 

Committed to excellence,  
we aim to provide sterling services 

and to develop sustainable  
and innovative cultural solutions 

adapted to the needs and situation 
of each client, for both new or 
existing cultural projects and 

leisure activities.
 

As a firm we help clients, including 
Ministries of Culture, Cities, 

Regions, Communities, Real Estate 
Developers, Private Collectors and 

Foundations to realize their visions 
for cultural development.

 

Our collective experiences of 
working with major actors in 
the fields of culture and leisure 
industries such as national 
museums, private organizations 
and persons, architects, real estate 
developers, scientific institutes, 
libraries, aquariums or commercial 
entities all over the world enable 
us to envision and create world 
class results for each and every 
project we are involved in.
 
Avesta Group offers a complete 
range of integrated services 
needed to plan and manage 
cultural and leisure facilities 
effectively.
 
Our practice that embraces 
Strategy, Finances, Architecture, 
Project management, Institutional 
and Operations, Marketing 
and Communication, Human 
Resources, Cultural Programming 
gives us the proficiency required 
to create and develop institutions 
that can take a place on the world 
stage taking into account all areas 
of development of the project.
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Océanopolis is a public attraction which belongs to the town of 
Brest and is managed by Brest’aim, a public-private company.
 
Through three pavilions dedicated the polar, tropical and 
temperate marine ecosystems, Océanopolis immerses visitors 
in an underwater universe to discover the flora and fauna of 
oceans around the world. A fourth pavilion houses the main 
temporary exhibition on marine biodiversity. 

The ocean discovery park goes further still, purposely 
combining a scientific approach with spectacular presentation 
of life in the oceans. This original approach, the ambition 
and the scale of the site, and the innovative way in which 
the themes are addressed are at the heart of Océanopolis’ 
notoriety.  

A real asset for tourism in western Brittany, Océanopolis has 
welcomed nearly 5 million visitors since its extension in 2000.

A perfect opportunity for French oceanographic research to 
display its most recent findings, Océanopolis is constantly 
evolving in partnership with great scientific institutions 
and maritime professionals. As home to 60% of French 
oceanographic researchers and engineers, Brest is the 
European capital of oceanography.

In total, Océanopolis is: of 8,720 sq.m of visiting areas, 
50 aquariums (3.7 million litres of seawater) accommodating 
for more than a thousand animal species, exhibits, videos, 
shows, a complete educational programme for children for all 
school ages, as well as restaurants and shops.

BrEsT, FrAncE
2000

sErVIcEs PrOVIDED
 

• Exhibition design 
• Facility Planning 

gEnErAl InFOrmATIOn

Architect: Jacques rougerie
size: 8,700 sq.m of visiting spaces

Opening date: 1990
Website: www.oceanopolis.com

OcEAnOPOlIs, ThE OcEAn 
DIscOVEry PArk
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The first French museum opened to the public in 1750
Initially housed in the Palais du Luxembourg the Musée du 
Luxembourg was the first French museum to be opened to the public, 
in 1750. At that time, visitors could admire twenty-four paintings by 
Rubens celebrating Maria de Medici and around a hundred paintings 
from the Royal collection (Cabinet du Roi) by Leonardo da Vinci, 
Raphael, Veronese, Titian, Poussin, Van Dyck and Rembrandt.
After these works were transferred to the Louvre, the Musée du 
Luxembourg was designated in 1818 a “museum for living artists”, or 
in other words, a museum of contemporary art.
The Musée du Luxembourg was closed after a national museum 
of modern art was built in the Palais de Tokyo in 1937, and only 
reopened its doors to the public in 1979. 
In 2000, the Senate decided to take full responsibility once more 
for the Musée du Luxembourg, in order to introduce an integrated 
cultural policy for the Palace, Gardens and Museum. The Musée du 
Luxembourg has since become one of the leading exhibition spaces 
in Paris, enabling its numerous visitors to enjoy the masterpieces of 
Botticelli, Raphaël, Titian, Arcimboldo, Veronese, Gauguin, Matisse, 
Vlaminck and Modigliani.

A museum for all
The Senate and the Réunion des Musées Nationaux/Grand Palais are 
committed to developing an ambitious cultural policy for the benefit 
of the general public.
Carefully put together, the popular programme of the Musée du 
Luxembourg appeals to every type of audience, not only regular 
museum visitors but also children and young people, schools, families 
and those who are not normally interested in cultural activities. 
Various formats for educational visits and workshops are proposed 
with something to suit everyone, and at rates that are in keeping with 
the public service objective of the museum.

PARIS, FRANCe
2010

SeRVICeS PROVIDeD
 

• Audit of the museum’s activities
• Negociations of new delegation 

agreement

GeNeRAL INFORMATION

Architect: N/A
Size: N/A

Opening date: 1750
Website: www.museeduluxembourg.fr

MuSee Du LuxeMBOuRG
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An exceptional collection of sound and images 
machines

The House of Radio France, conceived by Henry Bernard and 
inaugurated on December 14th 1963 by the General Charles 
de Gaulle, shelters a museum which redraws the history of the 
radio, the television and the sound-recording from the previous 
history to our days.

The museum was established in 1966, and contained a 
remarkable collection of radios and televisions from their 
origins to the present day, including the 1793 telegraph by 
Claude Chappe and early crystal radios. The museum’s 2,000 
objects include prototypes and commercial devices, archival 
documents, photographs, and manuscripts, replicas of early 
radio laboratories and studios, and exhibits featuring research 
by Edouard Branly, Lee de Forest, Heinrich Hertz, Gugliemo 
Marconi, James Clerk Maxwell and Alexander Stepanovich 
Popov. 

In 2007, the museum was temporarily closed to the public 
due to the renovation of the Maison de Radio France but still 
participates in exhibitions and outdoors events. 

PARIS, FRAnCE
2008

SERVICES PROVIDED
 

• Concept 
• Facility planning 

• Exhibition planning 

GEnERAL InFORMATIOn
Architect: n/A

Size: n/A
Opening date: n/A

Website: www.radiofrance.fr/l-entreprise/

histoire-de-la-radiodiffusion/musee-de-radio-

france

RADIO FRAnCE MUSEUM
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